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As we look forward into 2015, I would  

  like to reflect back on all we achieved 

last year, as it is on that foundation that 

we are building what is shaping up to be 

another great year.

Those who read our year-end press 

release and promoted it in their respec-

tive markets know that last year our af-

filiated brokers and sales professionals 

achieved $70 billion in U.S. home 
sale transaction volume (transaction 

sides multiplied by average sale price). 

This is the highest sales volume per-

formance in the history of the brand’s 
franchise system, and marks a 17% 
increase from the prior year. Driven 

largely by an 11% gain in transaction 

sides, the growth experienced by this 
brand far outpaced the overall U.S. 
housing market as compared to the 

1% increase in sales volume and a 3% 

decrease in home sales reported by the 

National Association of Realtors®.

Our network now encompasses 60 

countries and territories worldwide. At 

year-end, it totaled approximately 760 

offices, a gain of 8.5%, and more than 

16,570 sales associates, up 14%.

To read more about our achieve-

ments last year, view the entire press 

release by clicking here.
Please accept my best wishes for an 

outstanding 2015, and enjoy this issue 

of Collections!

Philip White
President & Chief Executive Officer
Sotheby’s International Realty

https://rezora-userfiles-filemanager.s3-us-west-2.amazonaws.com/21941/SIR%20Year%20end%202014%20Trade%20FINAL.pdf
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W O R L D W I D E
GROWTH

The Sotheby’s International Realty® network currently boasts approximately  
760 offices in 60 countries and territories.
The brand welcomed the following companies to its network:

 ▗ St. Moritz Sotheby's International Realty (Switzerland)
 ▗ Four Seasons Sotheby's International Realty (Vermont, New Hampshire)
 ▗ Andorra Sotheby's International Realty (Andorra)
 ▗ Mauritius Sotheby’s International Realty (Mauritius)
 ▗ Bossa Nova Sotheby's International Realty (Brazil)

The following branch offices have opened:
 ▗ Querétaro Sotheby’s International Realty (Querétaro, Mexico)
 ▗ Portugal Sotheby’s International Realty (Porto)
 ▗ British Virgin Islands Sotheby’s International Realty (Virgin Gorda)
 ▗ Beijing Sotheby’s International Realty (Chaoyang)

Bossa Nova Sotheby’s International Realty | Sao Paulo, Brazil | $3,723,134.00 USD, R$ 11.000.000 BRL | Prop ID: W7EGHR

for the CONNOISSEURS of LIFE

http://www.sothebysrealty.com/eng/sales/detail/180-l-4339-w7eghr/quinta-da-baroneza-braganca-paulista-sp-12918001
http://www.sothebysrealty.com/eng/sales/detail/180-l-4339-w7eghr/quinta-da-baroneza-braganca-paulista-sp-12918001
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SOTHEBY’S INTERNATIONAL REALTY® INDEPENDENT 
PROFESSIONALS HONE THE HISTORIC SEGMENT

The Sotheby’s International Realty® brand was built on a 
storied history. It is no surprise then that the brand would be a 
dominant force in the marketing and selling of properties of historic 
significance, with nearly $7.5 billion (USD) in inventory in the system 
with a Historic/Antique lifestyle.

What defines a property as historic varies from market to market 
and continent to continent. With the recent opening of Rome 
Sotheby’s International Realty and TTR Sotheby’s International 
Realty in Alexandria, Virginia, we take a look at what historic means 
in these two notable markets.

SPOTLIGHT ON

ROME…THE ETERNAL CITY
Rome’s history spans more than two-and-a-half thousand years, making it one of 

the world’s oldest cities. Earlier this year, the Sotheby’s International Realty brand 

announced the opening of Rome Sotheby’s International Realty. Lodovico and Cle-

mente Pignatti Morano own and manage the firm. They also are managing partners 

of Milan, Lake Como and Tuscany Sotheby’s International Realty. Located inside the 

renowned Palazzo Odescalchi, whose facade was originally designed by Gian Loren-

zo Bernini in 1665, the office itself is a historic property. 

“Rome is considered the prime area, together with Florence and Venice, for buyers 

interested in historical trophy properties,” said Diletta Giorgolo Spinola, head of sales 

for the firm. “It is because there is a mixture of so many different architectural periods 

that it is so beautiful: from ancient Roman sights and monuments, to Renaissance 

and Baroque buildings and churches, there is a variety of different architectural 

buildings that cover more than 2,000 years! Rome has a timeless elegance.”  

According to Diletta, most top buyers are looking for properties in Rome and 

throughout Italy that are either in historical buildings, are located on famous ancient 

squares or have views over historical monuments. “The center of Rome is known as 

an open space museum,” she said. “Each building is embedded in a glorious past.” 

To effectively market and sell historical properties in Rome, agents need to have a 

special understanding of fine arts and history and knowledge of building regulations 

for historical sights so they can inform buyers of their duties in preserving the 

historical property. To qualify as a historic property, a property in Rome can be either 

very old (usually at least more than 100 years), which means it was likely decorated 

by a famous artist or belonged to a well-known noble Roman family, aristocrat 

or church official. Historical properties also usually have significant ornamental 

features, for example, frescoes or fine ceilings, marble courtyards and other 

architectural features. “To own a historical property is like owning a famous painting 

or any other unique masterpiece,” said Diletta. “And to live here, where thousand-year 

old buildings are a part of your daily life, is an experience unlike any other.”

“Architecture should speak of its time and place, 
but yearn for timelessness.” – Frank Gehry

HISTORIC MARKET SEGMENT

http://www.sothebysrealty.com/en/home.aspx
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ALEXANDRIA, VIRGINIA: A YOUNG NATION’S HISTORIC CITY
As a relatively young nation, the United States has many cities that figure 

prominently in its history, Alexandria, Virginia being one. According to the 

Alexandria Historical Society, the city was founded as a colonial town in 1749, more 

than forty years before Washington, D.C. even existed. Its founding fathers included 

English nobleman Thomas, the sixth Lord Fairfax, baron of Cameron; Lawrence 

Washington, George Washington’s older half-brother; and John Carlyle, an up-and-

coming merchant from a Scottish background. 

In fact, the nation’s first President, George Washington, made a home here, and 

in 1766, he became a member of the Alexandria Trustees, then the town’s governing 

body. Before the city was more than six years old it played a key role in the beginning 

of the French and Indian War. 

Today, Alexandria is a flourishing city with historic waterfront properties, old 

and historic buildings. It is no surprise then that TTR Sotheby’s International Realty 

expanded to open an office in Alexandria in in September of 2013. 

“The Old Town Alexandria market is a perfect fit for the Sotheby’s International 

Realty brand,” said Derrick Swaak, chief operating officer and partner for the firm. 

“With its historic row houses and cobblestone streets, we are able to effectively 

market its distinct and unique properties. Last year in 2014, Alexandria was also the 

best performing submarket in Northern Virginia. There is a lot of activity there and 

the prices are still relatively reasonable for DC.”

TTR Sotheby's International Realty | Alexandria, VA | $5,200,000 | Prop ID: T64V29 TTR Sotheby's International Realty | Alexandria, VA | $1,769,900 | Prop ID: C68R8Z

SPOTLIGHT ON HISTORIC MARKET SEGMENT

http://www.sothebysrealty.com/eng/sales/alexandria-va-usa/filter-webid-t64v29
http://www.sothebysrealty.com/eng/sales/detail/180-l-3012-c68r8z/old-town-117-prince-street-alexandria-va-22314
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HISTORIC VILLA | LUCCA, ITALY | $33,975,085 million (USD) 
Tuscany Sotheby’s International Realty 
This magnificent property, part of the historical villas of Forte dei Marmi, is composed 

of a large villa built in 1940 by the famous architect Tullio Rossi. The property is 

surrounded by a beautiful garden in the historic and prestigious Forte dei Marmi area 

called Roma Imperiale, which is characterized by a classic pine forest. Click here for 

more information.

WEST 70TH STREET | NEW YORK, NY | $17.95 million 
Sotheby’s International Realty-East Side Manhattan Brokerage
This iconic brownstone, steps from Central Park, was built in 1891 by Gilbert 

Schellenger on a storied block, home to financiers Bernard Baruch and partners 

Samuel Goldman and Marcus Sachs. Visionary American fashion designer Perry Ellis 

oversaw a meticulous restoration of the original mahogany, cherry and oak details 

adding floor-to-ceiling French casement windows and Art Deco bathrooms from 

London’s Savoy Hotel. The current owner commissioned noted American designer, 

artist and sculptor Ward Bennett to bring the house fully into the 20th century with 

his serene contemporary American vision. Click here for more information. 

EMBRACING THE PAST
With nearly $7.5 billion (USD) in inventory in the system with 

a Historic/Antique lifestyle, the brand has demonstrated its 
dominance in the market. Here is a closer look at five properties 
currently listed by different companies from around the world that 
represent what historic means for their respective markets.

SPOTLIGHT ON HISTORIC MARKET SEGMENT

http://www.historicpropertysir.com/eng/sales/detail/376-l-2945-s4bg74/incomparable-property-with-park-and-swimming-pool-forte-dei-marmi-lu-55042
http://www.sothebysrealty.com/eng/sales/detail/180-l-1182-4dq32r/37-west-70th-street-new-york-ny-10023
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APARTMENT, PORT OF JAFFA | TEL AVIV, ISRAEL | $11.9 million (USD) 
Israel Sotheby’s International Realty
This striking residence dates back to 1100 A.D. a is situated 6 meters from the 

water in the historic port of Jaffa. Re-imagined by famed architect, Ilan Pivko, this 

masterpiece building features a 530 square meter/5,700 square feet apartment with 

five bedrooms. The home features Mediterranean Sea views and is steps away from 

the famed promenade which houses exclusive cafes, restaurants and galleries.  

Click here for more information

HACIENDA KATANCHEL | MERIDA, MEXICO | $10 million (USD) 
Guadalajara Sotheby’s International Realty
Hacienda Katanchel preserves the magnificence and ambience of 18th century 

colonial Spanish architecture, turning it into one of the most exquisite country 

houses of the Yucatan Peninsula. Surrounded by exuberant vegetation and exotic 

wildlife, it is located between Chichen Itza and Uxmal, two of the Mayan World 

wonders. It is near picturesque little towns, churches and colonial monasteries.  

Click here for more information.

SPOTLIGHT ON HISTORIC MARKET SEGMENT

http://www.sothebysrealty.com/eng/sales/detail/180-l-2513-9g9m74/luxury-at-the-port-of-jaffa-tel-aviv-il
http://www.sothebysrealty.com/eng/sales/detail/180-l-647-sn2gw8/hacienda-katanchel-merida-mx-97470
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KYOTO RYOUANJI | KYOTO, JAPAN 
Japan Sotheby’s International Realty
Price Upon Request
Situated among the World Heritage listed sites of Ryouanji Temple and Ninnaji 

Temple, this magnificent 3 estate is a traditional masterpiece in itself. The one-story, 

Sukiya-style home features a striking emerald-green Japanese garden, vast tatami 

rooms and tranquil tea room that will allow you to truly experience and absorb in 

Japanese heritage and culture. Click here for more information. 

Other notable historic listings from around the world…
 ▗ MEDIEVAL CASTLE IN SIENA, ITALY  

$30.5 million | Tuscany Sotheby’s International Realty
 ▗ THE FRIARY IN ANNAPOLIS, MARYLAND 

$28.8 million | TTR Sotheby’s International Realty
 ▗ OLD TOWN PALACE IN MALLORCA, SPAIN 

Price Upon Request | Mallorca Sotheby’s International Realty
 ▗ CHATEAU IN PERPIGNAN, FRANCE 

Price Upon Request | Immobilière Foch Sotheby’s International Realty
 ▗ HISTORICAL CASTLE IN NEUCHATEL, SWITZERLAND 

Price Upon Request | Cardis Immobilier Sotheby’s International Realty 
 ▗ CHICORA WOOD PLANTATION IN GEORGETOWN, SOUTH CAROLINA 

$13.4 million | Prince George Sotheby’s International Realty
 ▗ PROPERTY OF ARISTOTLE ONASSIS IN ATHENS, GREECE 

Price Upon Request | Greece Sotheby’s International Realty 
 ▗ PLETTENBERG BAY GAME RESERVE IN WESTERN CAPE, SOUTH AFRICA 

$12.6 million | Lew Geffen Sotheby’s International Realty
 ▗ PALACE IN DALT VILA, IBIZA, SPAIN 

$10.3 million | Ibiza Sotheby’s International Realty
 ▗ PRINCE STREET IN ALEXANDRIA, VIRGINIA 

$1.7 million | TTR Sotheby’s International Realty

By the numbers: historicpropertysir.com (data as of March 2015)

1,154 current listings worldwide on the site

75.4% are new visitors to the site

24.4% are returning visitors

33.5% viewers are between the ages of 25-34

54.1% are male viewers

90,559 sessions from August 1, 2013 to March 2015

801,966 page views from August 2013 to March 2015

Top 5 Countries to visit the site: United States,  

Canada, Italy, United Kingdom & Germany

Top 5 Cities to visit the site: New York, Toronto,  

London, Hong Kong & Los Angeles

Click here to learn 
about our history of 
significant sales in 
the Historic market 
segment.

SPOTLIGHT ON HISTORIC MARKET SEGMENT

http://www.sothebysrealty.com/eng/sales/detail/180-l-934-nlgjyp/kyoto-ryouanji-kyoto-ky-616-8004
http://www.sothebysrealty.com/eng/sales/detail/180-l-2945-z84nps/glamorous-medieval-castle-near-siena-siena-si-53011
http://www.sothebysrealty.com/eng/sales/detail/180-l-559-vjgfmq/the-friary-annapolis-md-21409
http://www.sothebysrealty.com/eng/sales/detail/180-l-3267-v524bb/stunning-refurbished-palace-in-the-old-town-palma-ml-07001
http://www.sothebysrealty.com/eng/sales/detail/180-l-662-e3h6zj/authentique-chateau-inscrit-monuments-historiques-perpignan-la-66000
http://www.sothebysrealty.com/eng/sales/detail/180-l-871-smmz36/historical-castle-other-neuchatel-ne-2023
http://www.sothebysrealty.com/eng/sales/detail/180-l-636-he9nc4/chicora-wood-plantation-georgetown-sc-29440
http://www.sothebysrealty.com/eng/sales/detail/180-l-826-wbytf4/property-of-aristotle-onassis-athens-at-16675
http://www.sothebysrealty.com/eng/sales/detail/180-l-1002-smmhd8/plettenberg-bay-game-reserve-plettenberg-bay-we-6600
http://www.sothebysrealty.com/eng/sales/detail/180-l-2112-sd749j/extraordinary-palace-in-the-heart-of-dalt-vila-ibiza-ib-07800
http://www.sothebysrealty.com/eng/sales/detail/180-l-3012-c68r8z/old-town-117-prince-street-alexandria-va-22314
http://www.historicpropertysir.com
http://www.historicpropertysir.com/eng/significant-sales
http://www.historicpropertysir.com/eng/significant-sales
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MALTA — Malta Sotheby’s International Realty has three listings of distinction 

from a luxury penthouse to a stunning farmhouse. Miguel Bonello has listed a 

luxury penthouse in St. Julian for $6,587 million (USD), 5.750.000 (EUR). 
Located in the unique marina development of Portomaso, the penthouse has four 

bedrooms that all have terraces with stunning sea and city views. Click here for 

more information. 

Also listed is a beautiful family style bungalow located in the prestigious Naxxar 

village of Malta. The four bedroom home listed for $3,208 million (USD), 
2.800.000 € EUR, has a heated pool and ample space for entertaining while enjoying 

country and sea views. Click here for more information. 

Richard Zammit has listed a stunning farmhouse in Qormi with rich features 

and charm that dates back to the 1600’s. Listed for $1,134 million (USD), 
990.000 (EUR), the five bedroom home has been updated with modern features 

including underfloor heating and solar/electric water heating. Click here for more 

information. 

Malta Sotheby’s International Realty has three listings ranging from $1.134 million to $6.587 million.

SEEN & HEARD  
AROUN D THE NETWO RK LISTINGS of DISTINCTION

http://www.sothebysrealty.com/eng/sales/detail/180-l-3138-hkbksw/exclusive-unique-luxury-penthouse-portomaso-sv
http://www.sothebysrealty.com/eng/sales/detail/180-l-3138-yhtyg3/stunning-newly-built-detached-bungalow-naxxar-ce
http://www.sothebysrealty.com/eng/sales/detail/180-l-3138-v5ggee/stunning-farmhouse-qormi-ce
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RED CLOUD TRAIL | PARK CITY, UTAH—Sam Cubis and Greg Watkins of 

Summit Sotheby’s International Realty have listed this home that is one of only 

thirty homes that will ever be built in the exclusive gated Red Cloud community at 

the top of Deer Valley. Listed for $11.3 million (USD), this wood and stone home 

sits atop the mountain for the perfect ski-in, ski-out lifestyle. Click here for more 

information.

PARMELEE ESTATE | FLORIDA KEYS, FLORIDA — Kim Thaler from 

Ocean Sotheby’s International Realty has listed The Parmelee Estate for $19 
million (USD). The Parmelee Estate is one of the few remaining pieces of land 

within the Florida Keys that remains undeveloped, presenting a rare opportunity to 

own 40 acres of land surrounded by water on three sides with an island at its center. 

The land remains primed for future development on 10-4 acre building sites. Each 

parcel is allowed one main home, guest home & caretaker’s quarters and all building 

sites have water frontage, dockage, and magnificent views. Click here for more 

information.

Summit Sotheby’s International Realty has listed 63 Red Cloud Trail in Park City, Utah for $11.3 million. Ocean Sotheby’s International Realty has listed The Parmelee Estate in the Florida Keys for $19 million.

SEEN & HEARD  
AROUN D THE NETWO RK LISTINGS of DISTINCTION

http://www.sothebysrealty.com/eng/sales/detail/180-l-916-7e648d/untracked-powder-at-the-top-of-the-world-park-city-ut-84060
http://www.sothebysrealty.com/eng/sales/detail/180-l-737-5hssk2/the-parmelee-estate-florida-keys-islamorada-fl-33036
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FLORIDA AND NORTH CAROLINA — Premier Sotheby’s International 
Realty has two listings of distinction, one of which is a historic home once owned by 

James William Cannon, founder of Cannon Manufacturing. 

A rare opportunity to own a piece of living history, Matthew Alexander has just 

listed the James William Cannon home in Concord, North Carolina. A combination of 

Queen Anne and Colonial Revival styles and built at the turn of the century, the home 

is full of incredible period detail such as inlaid hardwood floors, grand sweeping 

staircases, high ceilings, a domed turret and ornate moldings. The home is listed for 

$899,000 (USD). Click here for more information. 

Frank Sajtar has listed the Port Royal estate in Naples, Florida for $19.9 million 
(USD). The six bedroom home, built in 2012, enjoys the wide water views of 

Buccaneers Bay. Walls of glass disappear to blend the outdoor and indoor living 

areas with a large outdoor kitchen and lanai with keystone fireplace overlooking the 

water. Click here for more information. 

Additionally, Siesta Beach, an area that is serviced by Premier Sotheby’s 
International Realty, was recently named the #1 beach in the nation in TripAdvisor.
com’s 2015 Travelers’ Choice Awards. Saint Pete Beach, ranked #2, is also within the 

company’s footprint, as well as Clearwater Beach (#8) and Fort Myers Beach (#18).

SEEN & HEARD  
AROUN D THE NETWO RK

Premier Sotheby’s International Realty has three notable listings in Florida and North Carolina.

LISTINGS of DISTINCTION

http://www.sothebysrealty.com/eng/sales/detail/180-l-3285-y3536v/historic-district-concord-nc-28025
http://www.sothebysrealty.com/eng/sales/detail/180-l-918-s66k83/port-royal-naples-fl-34102
http://www.tripadvisor.com/TravelersChoice-Beaches-cTop-g191
http://www.tripadvisor.com/TravelersChoice-Beaches-cTop-g191
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PARROT CAY BY COMO AND TURKS & CAICOS SOTHEBY’S 
INTERNATIONAL REALTY — Parrot Cay by COMO has announced their 

partnership with Turks & Caicos Sotheby’s International Realty as the exclusive 

agent moving forward with the completion of its real estate offerings for the launch 

of a very limited offering of three bedroom Beach Houses. The completed Island Villa 

is listed at $10 million (USD) and the more relaxed three bedroom Beach Houses 

start at $6.5 million (USD), all located on pristine beach and adjacent to their 

award-winning private island Hotel and Spa, also home to the $48 Million Oliver’s Cove 

estate. Click here for more information.

AWARD-WINNING CONTEMPORARY | DALLAS, TEXAS — Becky Frey 

of Briggs Freeman Sotheby’s International Realty has listed an award-winning 

contemporary home designed by renowned architect Lionel Morrison in Dallas, Texas. 

Listed for $7.95 million (USD), the home features a commanding presence and 

walls of glass for natural light, yet it offers brilliantly designed exterior privacy walls 

for unexpected indoor comfort. Situated on 1.8-acres with an outdoor kitchen, dining 

area, fire pit, and a spectacular infinity edge pool reflecting the beauty of the stunning 

architecture, the home has bountiful space for indoor and outdoor entertainment. 

Click here for more information. Click here to see a video interview with the 

homeowner and architect.

SEEN & HEARD  
AROUN D THE NETWO RK

Parrot Cay by COMO has announced their partnership with Turks & Caicos Sotheby’s International 
Realty as the exclusive agent moving forward with the completion of its real estate offerings for the 
launch of a very limited offering of three bedroom Beach Houses.

Briggs Freeman Sotheby’s International Realty has listed a Lionel Morrison designed home in Dallas, 
Texas for $7.95 million.

LISTINGS of DISTINCTION

http://thefinestcollection.com/TheBeachHouses.pdf
http://www.sothebysrealty.com/eng/sales/detail/180-l-599-9qhd37/architectural-significance-by-lionel-morrison-dallas-tx-75230
https://vimeo.com/122603031
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AURA | MAUI, HAWAII — Courtney Brown and Rob Shelton of Island Sotheby’s 
International Realty have listed AURA, the oceanfront Maui estate of photographer 

Peter Lik, for $19.8 million (USD). Perched on a private peninsula, overlooking the 

crystal waters of Kapalua Bay, AURA’s skillful design allows the natural Pacific breeze 

to effortlessly ventilate each of three main huts. Bringing the outdoors in, 80 feet of 

steel-framed glass doors – controlled by hydraulics – open to completely transform 

and expand the living space. Constructed using the latest innovations in sustainable 

architecture, building materials include rammed earth walls, polished concrete floors, 

and locally sourced materials. AURA harmoniously merges art and architecture with 

the native, tropical surroundings. Click here for more information.

9 COOLONG RD. | NEW SOUTH WALES, AUSTRALIA — Michael Pallier 

of Sydney Sotheby's International Realty has listed a property fronting the glorious 

Sydney Harbour. This glamorous, contemporary family dream home offers a privileged 

resort lifestyle with stunning views and the gentle sounds of lapping water. Combining 

cutting-edge design by celebrated architect Luigi Rosselli, with strikingly beautiful 

gardens by acclaimed William Dangar, the property offers a vast parcel of waterfront 

land.  There is a large main residence, two separate guest/staff apartments, a tennis 

court, heated infinity pool/spa, private jetty, slipway and exceptional boating facilities. 

Click here for more information. 

SEEN & HEARD  
AROUN D THE NETWO RK

Sydney Sotheby’s International Realty | Price upon request | Prop ID: YMXE2GIsland Sotheby’s International Realty has listed the Maui Surf Huts of photographer Peter 
Lik for $19.8 million.

LISTINGS of DISTINCTION

http://www.sothebysrealty.com/eng/sales/detail/180-l-3018-cx75fk/aura-at-kapalua-maui-the-intersection-of-art-and-architectur
http://www.sothebysrealty.com/eng/sales/detail/180-l-2507-ymxe2g/9-coolong-road-vaucluse-vaucluse-sw-2030
http://www.sothebysrealty.com/eng/sales/detail/180-l-2507-ymxe2g/9-coolong-road-vaucluse-vaucluse-sw-2030
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HONG KONG — Hong Kong Sotheby’s International Realty closed out last year 

with several significant sales. Alan Man, director and head of the sales division sold 

a $58 million (USD) house with a huge private garden with attached swimming 

pool. The spacious, light-filled home features high ceilings to accentuate the elegant 

overall design. The house is also refurbished in white marble walls and flooring 

throughout, with every level in the home constructed with a separate open staircase 

and a private elevator with access to every level. As well, Rodney Hung, senior 

associate director, residential property sold a $16 million (USD) property in a new 

development in Kowloon Tong. The unique property features a spacious living and 

dining room and a large modern kitchen that is equipped with the latest appliances. 

RICHMOND, VIRGINIA — The Steele Group Sotheby’s International Realty 
in Richmond, Virginia, completed 2014 by selling the highest priced home in the 

Richmond market for the year at $3.62 million. Bev Hudgins, Debbie Gibbs and Bo 

Steele were the listing agents for Clear View, a 5.5-acre River Road estate. To read an 

article in BizSense on the sale click here.

SEEN & HEARD  
AROUN D THE NETWO RK

The Steele Group Sotheby’s International Realty sold the highest priced home in Richmond last yearHong Kong Sotheby’s International Realty sold this $58 million (USD) property

SIGNIFICANT SALES

http://www.richmondbizsense.com/2014/12/28/memorable-mansion-sales-of-2014/
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BAHAMAS — Damianos Sotheby’s International Realty in the Bahamas and 

Russ Lyon Sotheby’s International Realty in Arizona, participated in the sale of 

Innocence Island for $17 million. Located in the Exuma Cays of The Bahamas, the 

property is an unspoiled tropical private island paradise encompassing 681 acres, a 

manor house, miles of pristine white sandy beaches and its own 2,700-foot runway. 

Damianos Sotheby’s International Realty represented the sellers and Russ Lyon 

Sotheby’s International Realty represented the buyers.

SOUTH DELHI, INDIA — North India Sotheby’s International Realty joined 

the brand in 2014 and soon after noted its first sale at $2.6 million (USD). 
The home was located in one of the finest sections of South Delhi, constructed 

on approximately 865 square yards and facing a park. It also is next to a historic 

monument that was built by the Mughals. The plot has an inside garden on two sides 

of the house, servant quarters and a garage. The home was built in 1953.

SEEN & HEARD  
AROUN D THE NETWO RK

Damianos Sotheby’s International Realty and Russ Lyon Sotheby’s International Realty 
participated in the sale of Innocence Island for $17 million

North India Sotheby’s International Realty’s first sale was a $2.6 million home overlooking this 
historic monument

SIGNIFICANT SALES
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SEEN & HEARD  
AROUN D THE NETWO RK

Actor Tom Felton of the Harry Potter film series 
browses a brand brochure!

Wendy Purvey, the brand’s chief marketing officer (second from right), 
participated in a panel with other global brand CMOs at the Adobe Summit 
on March 10, speaking specifically on the shift to digital platforms

Wendy Purvey Speaks at the Adobe Summit 
and Honored by Brothers Big Sisters of 
Northern New Jersey

Philip White Speaks at Cartus Broker 
Conference and Bossa Nova Sotheby’s 
International Realty Launch

Wendy Purvey was named the 2015 Honoree of Big Brothers Big 
Sisters of Northern New Jersey. Wendy will be recognized on May 14 
for her support and role as Realogy’s executive sponsor of the local 
mentoring agency that served approximately 1,000 children in 2014. 
To support the organization, click here.

Philip White, the brand’s 
president and chief executive 
officer, spoke on a panel of 
Realogy brand presidents at the 
Cartus Broker Conference in 
Palm Desert, California on March 
10. Affiliate attendees included 
representatives from William Pitt 
Sotheby’s International Realty, 
Dielmann Sotheby’s International 
Realty, Lakes Sotheby’s 
International Realty, LIV Sotheby’s 
International Realty, Russ Lyon 
Sotheby’s International Realty 
and Kuper Sotheby’s International 
Realty

Philip White welcomes approximately 400 guests to the Bossa Nova 
Sotheby’s International Realty launch event in March in São Paulo

POWER of the BRAND

http://www.northjerseybigs.org/#!gala/cg9e
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Long Island to Southampton Referral
Amy Cohen of Daniel Gale Sotheby’s International 
Realty in Long Island, New York, recently learned 

a friend of a friend was planning to sell their 

Southampton, New York, home with a local competitor. 

Even though the owner was not interested in talking 

to any other company, Amy convinced her to consider 

a proposal from Sotheby’s International Realty-
Southampton Brokerage. Alice Bell, manager of the 

Southampton office, and Pat Petrillo, the agent, put 

together such a great pitch that they won the referred 

listing. The property then sold for $11.5 million! 

Florida to France Referral
After receiving an inquiry via his firm’s website, David 

Putnam of Coastal Sotheby’s International Realty 

in Palm Beach Gardens, Florida, showed a potential 

client several properties in the community. The client 

identified one to purchase but mentioned that they had 

a home outside of Paris they would prefer to sell prior 

to entering into a purchase contract. After learning 

it was not yet for sale but that they likely would use 

a competitor, David convinced them to talk with the 

brand’s affiliate in France. The home, which Vincent Van 

Gogh included in some of his paintings, is now listed 

with Jolies Demeures Sotheby’s International Realty! 

Click here for more information on the property.

SEEN & HEARD  
AROUN D THE NETWO RK

Daniel Gale Sotheby’s International Realty referred this home to Sotheby’s International Realty-Southampton Brokerage

Coastal Sotheby’s International Realty referred this home to Jolies Demeures Sotheby’s International Realty

POWER of the BRAND

http://www.sothebysrealty.com/eng/sales/detail/180-l-998-v5s28t/maison-de-peintre-other-france-fr-95430
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Gaining Valuable Media Exposure
Brazen Sotheby’s International Realty in Bellevue, 

Washington, has garnered valuable exposure with the 

addition of their new storefront touch gallery. They 

were featured in the local newspaper, ran an ad in 

Luxury Homes magazine and featured it in their firm’s 

magazine, Bellevue and Beyond. They also created 

an email campaign through Rezora and wrote a 

dedicated blog on it.

The firm also was sought out by a local television 

channel to be the exclusive source for luxury real estate 

in the Seattle area, with owner and former Hollywood 

actress Randi Brazen as the spokeswoman. Randi 

appears monthly on “New Day Northwest” to discuss 

luxury real estate with host Margaret Larson. To learn 

more, click here to read a blog post following her 

premier segment. 

Premier Sotheby’s International Realty Hosts 
Power Summit, Receives Advertising Award
Premier Sotheby’s International Realty in Florida 

recently hosted their 2015 Power Summit event, which 

attracted more than 500 attendees from the company’s 

24-location network along Florida’s Gulf Coast and 

in the Carolinas. This dynamic event, hosted by Judy 

Green, president and chief executive officer, was held 

January 7 at Charlotte Harbor Event and Conference 

Center in Punta Gorda and provided the opportunity for 

all the firm’s independent sales associates, managers 

and employees to connect, exchange ideas and forge 

relationships designed to help build their businesses 

and drive new leads to their listings.

The American Advertising Federation honored the 

marketing division of Premier Sotheby’s International 

Realty with six American Advertising Awards (formerly 

the ADDYs) during its annual awards gala on Feb. 

26. The company won gold awards for collateral/

brochures (2) and spread, and three silver awards for 

collateral/publication design, ad/newspaper--color and 

spread/consumer or trade publication.

SEEN & HEARD  
AROUN D THE NETWO RK

Brazen Sotheby’s International Realty’s new storefront touch gallery 
has garnered valuable media exposure

Randi Brazen on “New Day Northwest”

Judy Green, president and chief executive officer of Premier 
Sotheby’s International Realty, hosts the firm’s annual Power Summit

KUDOS

http://brazensir.rezora.com/public/2301895
http://bellevueandbeyond.com/brazen-sothebys-international-realty-installs-first-interactive-property-gallery-in-the-northwest/
http://bellevueandbeyond.com/?p=2391
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Russ Lyon Sotheby’s International Realty is 
Exclusive Real Estate Sponsor at Polo Event
Russ Lyon Sotheby’s International Realty in Arizona 

sponsored the 2014 Bentley Polo Championships for 

the second year in a row. The event is one of the largest 

attended polo matches in the United States with 15,000 

attending the two-day event in Scottsdale, Arizona. 

Bentley was the title sponsor, with Russ Lyon Sotheby’s 

International Realty as the exclusive real estate sponsor. 

The firm produced its own line of polo jerseys and had 

more than 200 agents and clients attend.

Gibson Sotheby’s International Realty 
Opens in Cambridge 
Gibson Sotheby’s International Realty opened its 

first office in the city of Cambridge, Massachusetts, 

early this year. “It really came down to it being a 

seamless transition for our Boston-based company 

that we couldn’t pass up,” said Larry Rideout, chief 

executive officer for the firm. “The Cambridge market 

has realized immense growth over the past few years 

and the need for a luxury brand with international 

power and local expertise makes it a perfect fit for us.”

As well, Will Montero successfully listed and sold 130 

Commonwealth Avenue, currently the highest priced 

sale of any single family or condominium to date this 

year in the Boston market for $11.6 million. The exterior 

evokes the timeless elegance of 18th century Parisian 

architecture. Part of the famed “Commonwealth Sisters,” 

this home is truly one of the grandest in Boston with its 

beautifully carved limestone façade setting it apart from 

others. Click here to learn more.

SEEN & HEARD  
AROUN D THE NETWO RK

Russ Lyon Sotheby’s International Realty in Arizona sponsored the 
2014 Bentley Polo Championships for the second year in a row

Gibson Sotheby’s International 
Realty listed and sold this 
$11.6 million home, the highest 
priced sale of any single family 
or condominium to date this 
year in the Boston market

KUDOS

http://www.gibsonsothebysrealty.com/blog/2015/02/27/boston-luxury-real-estate-gibson-sothebys-international-realty-lists-and-sells-highest-priced-single-family-or-condo-thus-far-in-2015/
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TTR Sotheby’s International Realty 
Enjoys Record-Breaking Year
TTR Sotheby’s International Realty in Washington, 

D.C., enjoyed a successful 2014, hitting six record-

breaking sales in the Washington region, including 

the iconic Patterson mansion in Washington, 

D.C., and the River View estate, the highest sale 

in Virginia. The Washington Post highlighted their 

successes in a recent article, and the firm also 

issued their 2014 Luxury Report in February. 

TTR Sotheby’s International Realty also is 

focused on helping those in need. This year, they 

will support more than 40 charitable organizations 

and more than 125 philanthropic events that are 

making a tremendous difference in their community. 

In fact, they are the only residential real estate firm 

ranked in the Top 50 Philanthropic Companies in the 

Washington Metropolitan region.

North India Sotheby’s International 
Realty Goes on United States Tour
Two owners of North India Sotheby’s International 
Realty, Ashwin Chadha and Ankit Tyagi, spent 

several weeks earlier this year on a tour of the 

United States following the opening of their office in 

New Delhi. During the tour they met with the brand’s 

affiliates and clients in New York, New Jersey, 

Seattle, San Francisco and Dallas to discuss the 

market in India and showcase the luxury real estate 

developments and branded residences to the Non-

Resident Indian (NRI) community. 

According to the firm, the 2.5 million NRI 

population in the United States is the second 

largest international community, contributing 10 

percent of the millionaire base of the US. They have 

an annual buying capacity of approximately $25 

billion. The NRI community has a strong propensity 

to re-invest in Indian real estate market. This is 

reflective in sales numbers where in as much as 

30 percent of Indian real estate project sales are 

coming from the global NRI. The face of the Indian 

real estate market has undergone a sea change with 

the advent of internationally acclaimed partners 

like Norman Foster, Tony Chi and WS Atkins, having 

lent their name to create signature residences of 

quality lifestyle.

Among the road show activities, Realogics 

Sotheby’s International Realty, Seattle held an 

“India Meets Seattle” event in downtown Kirkland 

that garnered media attention, and in Bellevue, 

Washington, they joined in on Brazen Sotheby’s 

International Realty’s weekly sales meeting, which 

the firm blogged about! Click here to read more.

North India Sotheby’s International Realty also 

has been active at home, touring property with 

developers (see photo below)!

SEEN & HEARD  
AROUN D THE NETWO RK

The TTR Sotheby’s 
International Realty 
2014 Luxury Report

KUDOS

http://www.washingtonpost.com/realestate/all-the-details-on-the-top-10/2015/01/07/84f3b1ca-95f3-11e4-927a-4fa2638cd1b0_story.html
http://issuu.com/ttrsirmarketing/docs/2014_luxury_report_2/1
http://www.prweb.com/releases/2015/02/prweb12547795.htm
http://bellevueandbeyond.com/north-india-sothebys-international-realty-forms-partnership-with-brazen-sothebys-international-realty/
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WELCOME to the NETWORK
SEEN & HEARD  
AROUN D THE NETWO RK

LIV Sotheby’s International Realty:  
New Name Marks New Beginning
Fuller Sotheby’s International Realty in Colorado in 

January announced it had changed its name to LIV 
Sotheby’s International Realty to better reflect the 

modern, lifestyle-oriented approach to real estate its 

clients appreciate and expect. 

The firm had done business under the Fuller name 

since the company’s inception in 1999. The firm 

encompasses 10 offices and 250 brokers, spanning 

metro Denver to the Vail Valley. “This marks a new 

chapter in our successful history and exciting future,” said 

Scott Webber, president. “Our new name, LIV Sotheby’s 

International Realty, symbolizes action… the life you live 

and how you live it. LIV Sotheby’s International Realty is 

about lifestyle, and as a verb it presents opportunities 

for our brokers to communicate to clients the essence of 

living in Colorado. We will continue to focus on the highly 

respected Sotheby’s International Realty name, our most 

valuable point of differentiation.”

The firm is using its new name to launch a series of 

compelling branding initiatives including a facelift to its 

website, a refreshed blog featuring content geared toward 

Colorado living and a new look to its widely distributed 

magazine, formerly Connoisseur, and now, LIV magazine.

To meet the growth the firm has seen in its six 

years as the area’s exclusive Sotheby’s International 

Realty company, the new 100 Saint Paul building, 

under construction in Cherry Creek, will serve as LIV 

Sotheby’s International Realty’s Cherry Creek office 

and administration hub, providing support to the 

ten offices throughout Colorado. The new building 

is scheduled for completion this summer. For more 

information, click here.

LIST Sotheby's International Realty in Tokyo
The new LIST Sotheby’s International Realty office 

in Tokyo received a sea of white orchids in keeping with 

the Japanese tradition of sending flowers for new office 

openings.

Scott Webber announces the LIV Sotheby’s International Realty name 
to the firm’s agents and staff

A new look for LIV magazine

https://www.coloradorealestatediary.com/blog/2015/01/06/colorados-leader-in-luxury-real-estate-announces-new-name/
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Hallmark Sotheby’s International Realty Partners with Habitat for Humanity
Hallmark Sotheby’s International Realty in Hopkin-

ton, Massachusetts, partnered with Habitat for Humanity 

Metrowest/Greater Worcester Project Playhouse to build 

a custom playhouse for the young daughter of a military 

veteran suffering from Post-Traumatic Stress Disorder in 

honor of Veterans Day last year. 

Modeled from a program in California, Project 

Playhouse became a part of Habitat for Humanity 

Metrowest/Greater Worcester in March 2014. The 

firm’s build was the 13th personalized playhouse gifted 

to a child of a local veteran identified by the Blue Star 

Mothers as someone in great need. 

 

“We are real estate agents, and our role is to help clients 

buy and sell houses, but the heart of our business is 

to help people find a home, which is really what we are 

doing, why we work late nights and weekends - to help 

people find a place to call home,” said Erika Paul, the 

firm’s president and broker owner. “The sad reality is 

there are too many Bay State residents, including our 

Veterans, who don’t have a safe, warm home. People 

that work hard and deserve that peace of mind. We 

believe in Habitats’ mission of ‘A world where everyone 

has a decent place to live,’ and that is why we sought 

out to help Habitat for Humanity Metrowest/Greater 

Worcester through Project Playhouse.”

Sotheby’s International Realty Affiliates 
from Hawaii Create Charitable Fund

On December 5th, 2014, several Hawaii affiliate 

offices met on Oahu for the first Hawaii Networking 

Event and to announce the formation of a 

charitable fund to support cultural, educational and 

environmental causes across the Hawaiian Islands. The 

offices of Sleeping Giant Sotheby’s International 
Realty (Kauai), LIST Sotheby’s International Realty 
(Oahu), Island Sotheby’s International Realty 
(Maui) and MacArthur Sotheby’s International 
Realty (Big Island) joined together to form the 

charitable foundation under the direction of Hawaii 

Community Foundation. 

“We’ve always been involved in charitable giving but 

with our offices working together we can do so much 

more for the people of Hawaii,” said Dodie MacArthur, 

chief executive officer and owner of MacArthur 

Sotheby’s International Realty. “We chose to work with 

Hawaii Community Foundation because they have a 

solid and respected reputation for charitable works. 

They know the islands and will help us make the best 

possible decisions for our donations.”

The “Hawaii Affiliates of Sotheby’s International 
Realty Charitable Fund” is open to anyone for 

contributions but will be funded primarily through 

the donations of the owners, agents and staff. Each 

year designated members from each office will meet 

to decide which of the hundreds of organizations 

suggested by the Hawaii Community Foundation will be 

chosen as donor recipients.

in the COMMUNITY
SEEN & HEARD  
AROUN D THE NETWO RK

Hallmark Sotheby’s International Realty partnered with Habitat for Humanity Metrowest/Greater Worcester Project Playhouse to build a 
custom playhouse for the young daughter of a military veteran suffering from Post-Traumatic Stress Disorder

http://www.hawaiicommunityfoundation.org/hasircfund
http://www.hawaiicommunityfoundation.org/hasircfund
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SHORT HILLS, NJ
FEBRUARY 24–27, 2015
(top L) The dinner reception 
for attendees of the 23rd 
Orientation was held at the 
Sotheby’s Auction House 
in NYC

(2nd from bottom, L) 
Attendees of the 23rd 
Sotheby’s International 
Realty Orientation enjoy a 
seminar on the art of the 
auction at the Sotheby’s 
Institute of Art in NYC

(bottom L) Henry Howard-
Sneyd, vice chairman of 
the Americas, Asian art, 
for Sotheby’s addresses 
attendees during dinner

(top R) Pitor Śliwka (L) and 
Arkadiusz Wojciechowski 
(R) of Poland Sotheby’s 
International Realty arrive 
at the Sotheby’s Auction 
House in NYC for a special 
dinner

(2nd from bottom, R) Philip 
White, the brand’s president 
and chief executive officer, 
welcomes Orientation 
attendees to the Sotheby’s 
Auction House for dinner 
and networking

(bottom R) Orientation 
attendees browse artwork 
during a reception and 
dinner at the Sotheby’s 
Auction House

SOTHEBY'S INTERNATIONAL REALTY
23RD ORIENTATION
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5 TIPS FOR ENHANCING YOUR 
SOCIAL MEDIA CONTENT

Social media is a powerful tool 
that can help build your online 
presence, market your listings 
and strengthen your firm’s 
image in the local community. 
With blogs, Twitter, Facebook, 
Linkedin, Pinterest and various 
other outlets at your disposal, it’s 
easy to feel overwhelmed when 
producing social media content. 
Below are a few general tips to 
help you generate rich, consistent 
and meaningful content.

Find ways to utilize current events.
Taking advantage of what is “trending” on 

social media is one of the easiest ways to 

drive meaningful content and engage with 

your audience. Only a few months ago, 

one of the world’s largest sporting events 

took place in Arizona. The Super Bowl 

was on millions of TVs across the globe 

and was on everyone’s minds leading up 

to and following the big game. Gibson So-

theby’s International Realty took the topic 

and crafted an entry for their blog featur-

ing homes with rooms outfitted to en-
joy the excitement of the Super Bowl. 
Well-written copy combined with links to 

and pictures of the featured properties 

made for an interesting and eye-catching 

piece that was timely and relevant.

Give love to your community.
Remember that your community will be 

your future homebuyer’s community 

too. We know your offices make a huge 

impact in the communities they’re a 

part of, so don’t be afraid to show it! 

Marketplace Sotheby’s International 

Realty utilizes Pinterest effectively 

with a “We Love Woodinville” board. 

Featuring local businesses and events 

that define their community, the firm 

shows their knowledge and care for their 

hometown, demonstrating that they 

truly know the market they serve.

When Sotheby’s International Realty 
posts something, make it yours.
Our social media goals are in line with 

yours! As the voice of the brand, anything 

we post on our social media outlets 

is yours for the taking. In February we 

released Volume 11-2014 of Significant 

Sales. Via their Bellevue & Beyond blog, 
Brazen Sotheby’s International Realty 
re-posted the piece, along with some 

personalized copy that showcased the 

volume while also making it theirs. This is 

one of the fastest ways to generate rich 

content quickly and easily – and at the 

same time illustrate the global nature of 

the brand. 

Showcase your listings with an 
“Amenity Roundup” feature.

One way for you to easily feature your 

listings in an interesting way is by 

using what we refer to as “amenity 

roundup.” Featuring homes with inviting 
fireplaces during the heart of winter, 

or showcasing incomparable outdoor 
spaces during your region’s most breath-

taking seasons, these roundups give you 

ample space to feature multiple homes 

while providing a theme to tie everything 

together and draw your readers’ 

focus. This past December William Pitt 

Sotheby’s International Realty posted 

an excellent blog that featured homes 
with spas to escape the winter cold. 

Let a feature from one of your listings 

inspire you to put together a thoughtful, 

interesting roundup.

Take captivating photography.
None of this would be possible without 

incredible photography. Every day we post 

the “Extraordinary Property of the Day” 
across our social media platforms. These 

homes all feature unique and expertly 

crafted photography and showcase the 

captivating beauty of our network’s listings. 

Briggs Freeman Sotheby’s International 

Realty, via their Update Dallas blog, does 

outstanding work pairing their content 

with captivating photography in order to 

tell a great story as well as provide useful 

layers of coverage for their listings. It is 

important to remember “quality over 

quantity” and position your photos 

to help tell your story. With just one 

exemplary photo per featured property, 

Premier Sotheby’s International Realty 

showcased a series of Farm & Ranch 

homes while visually representing the key 

aspects of the lifestyle. One good photo 

will draw your readers in and guide them 

to click and learn more.

GREAT IDEA
TO IMPLEMENT SOCIAL MEDIA

Gibson Sotheby's International Realty blog featuring 
"Spectacular Rooms to watch Super Bowl XLIX"

"Outdoors Are In" post on the Sotheby's 
International Realty blog

http://www.gibsonsothebysrealty.com/blog/
http://www.gibsonsothebysrealty.com/blog/2015/01/26/spectacular-rooms-to-watch-super-bowl-xlix-a-feature-of-listings-from-gibson-sothebys-international-realty/
http://www.gibsonsothebysrealty.com/blog/2015/01/26/spectacular-rooms-to-watch-super-bowl-xlix-a-feature-of-listings-from-gibson-sothebys-international-realty/
https://www.pinterest.com/marketplaceSIR/
https://www.pinterest.com/marketplaceSIR/we-love-woodinville/
http://bellevueandbeyond.com
http://www.sothebysrealty.com/extraordinary-living-blog/cozy-home-comforts/
http://www.sothebysrealty.com/extraordinary-living-blog/cozy-home-comforts/
http://www.sothebysrealty.com/extraordinary-living-blog/outdoors/
http://www.sothebysrealty.com/extraordinary-living-blog/outdoors/
http://blog.williampitt.com/2014/12/a-winter-spa-escape-at-home/
http://blog.williampitt.com/2014/12/a-winter-spa-escape-at-home/
https://www.pinterest.com/sothebysrealty/extraordinary-property-of-the-day/
http://www.updatedallas.com
http://blog.premiersothebysrealty.com
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The Sotheby’s International Realty® brand’s 
2015 marketing program was designed to 
reach a global audience of qualified luxury 
real estate consumers. At the core of its 
strategy are its relationships with pre-em-
inent media powerhouses in both the print 
and online arenas including: The New York 
Times, The Wall Street Journal, Architec-
tural Digest, Bloomberg, Dwell, Hong Kong 
Tatler, Financial Times and Google Digital 
Network and programmatic. 

These relationships were developed to showcase 

unique properties from the brand’s 760 offices in 60 
countries and territories through unique, media-rich 

advertising units that offer an immersive experience 

and position the brand in front of a relevant audience 

of consumers worldwide. Several relationships 
feature elements that are exclusive to the Sotheby’s 
International Realty brand.

“Our 2015 marketing plan was designed to deliver  

1 billion overall impressions, with a complete 
global reach,” said Wendy Purvey, chief marketing 

officer, Sotheby’s International Realty Affiliates LLC. 

“Our focus is to be where the consumer is searching 

for real estate, and today that is via mobile and tablet 

devices. In the United States alone, time spent with 

mobile devices is surpassing all other media with the 

exception of television. As well, we are placing an even 

greater emphasis on social media and content mar-

keting, ensuring we are providing valuable information 

wherever, whenever.”

The brand also will continue to work with Sotheby’s 

auction house to produce Art & Home, a jointly 

produced magazine that launched last year, designed 

to engage readers with sophisticated content related to 

the art and real estate worlds.

A template press release to customize and send 

out to your local market is available on the Recent 

News tab of the Members’ website.

SPOTLIGHT ON… THE FINANCIAL TIMES 
The Sotheby’s International 

Realty brand partnered with 

The Financial Times to ex-

clusively create the custom 

content series,“Distinctive 

Living.” This integrated part-

nership increases awareness 

by exciting our ultra high net 

worth audience with original 

reporting focused around the 

brand’s key markets and en-

gaging them in a high impact new format. This year-long 

editorial series engages readers with stunning photog-

raphy, video, articles and data journalism in a brand new 

responsive format that lends itself to rich storytelling.

The first feature titled “Lessons in Britishness” 
explores the appeal of UK boarding schools. A 
prominent Sotheby’s International Realty property 
search widget can be found within the content. This 

article will be featured until April with corresponding 

traffic drivers and social media support strengthening 

the impressions.

MARKETING
A  L O O K  F O RWA R D

http://www.nyt.com
http://www.nyt.com
http://www.wsj.com
http://www.architecturaldigest.com/
http://www.architecturaldigest.com/
http://www.bloomberg.com/
http://www.dwell.com/
http://hk.asiatatler.com/
http://hk.asiatatler.com/
http://www.ft.com/home/uk
http://members.sothebysrealty.com/uploadedFiles/Corporate_Content/Homepage_Content/SIR%20Website%20TEMPLATE%20PRESS%20RELEASE%201-2015%20FINAL.doc
http://members.sothebysrealty.com/index.aspx
http://members.sothebysrealty.com/index.aspx
http://www.ft.com/ig/sites/2015/special-reports/lessons-in-britishness/
http://www.FTPropertyListings.com
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DID YOU KNOW?
In early February the brand announced the official 

release of the Wealth-X and Sotheby’s International 
Realty Global Luxury Residential Real Estate 
Report, which looks at trends in the ultra high net 

worth population’s appetite for luxury residential 

real estate around the world, and identifies 

specific attitudes, behaviors and locations that are 

important to this industry and wealth segment. 

The report – which is the first of four custom 

research reports for 2015— also looks in depth 

at several specific locations and includes direct 

feedback from Sotheby’s International Realty 

affiliates working in these markets. It is an important 

step forward in the brand’s efforts to further 

establish itself and its network members as the 

collective “Voice of Luxury.” 

You are encouraged to publicize the report 
in your local market. Complete supporting 
materials to help you are posted to the Members’ 
website by clicking here. There you will find a 

link to the full report and instructions for how to 

promote it in your local market. 

MAKING THE MOST OF IT LOCALLY
Realogics Sotheby’s International Realty in 

Seattle successfully combined elements from the 

report with current market trends to create a talk 

track that generated valuable exposure for the firm. 

On February 21 they hosted “Passport to Luxury” 

with more than two dozen partners. The event 

allowed attendees to experience the region’s finest 

lifestyle brands in a celebration of the Chinese New 

Year. The firm cited the Wealth X study in media 

coverage of the event including TV coverage on King 
5 News and the press release they issued. 

They also used the report in conjunction with 

their “India Meets Seattle” event that featured 

representatives from North India Sotheby’s 

International Realty. The cultural exchange and 

global citizenship forum was held in downtown 

Kirkland on March 1 and 2 and also garnered media 

attention. Then again on March 11 and March 

18 the report was presented at two high-profile 

events targeting Chinese investor delegations and 

showcasing the propensity for wealth originated in 

Asia to migrate in the US and specifically the Pacific 

Northwest region. Most notably Gary Locke, former 

US Ambassador to China, specifically requested the 

research document. 

The report and events were promoted through 

newsletters sent to both broker and firm databases. 

MARKETING
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http://members.sothebysrealty.com/luxury-lifestyle-report.aspx
http://www.nwpassporttoluxury.com/
http://www.king5.com/videos/news/local/seattle/2015/02/21/businesses-revamp-for-chinese-market/23820565/
http://www.king5.com/videos/news/local/seattle/2015/02/21/businesses-revamp-for-chinese-market/23820565/
http://www.prweb.com/releases/2015/02/prweb12502608.htm
http://www.prweb.com/releases/2015/02/prweb12547795.htm
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I M AG I N E
the new sir.com...

On April 1, the new sir.com became a reality, as together 

the brand writes the script for “the next 10.” With the 

launch of the new site, we have effectively raised the bar 

for the industry.

A GOAL ACHIEVED
The launch of the new sir.com marks our goal of 

providing consumers with a content-rich destination 

that focuses on property, lifestyle and location. It 

was designed to be ground-breaking, speaking to 

consumers in a very visual way. REMEMBER: The key 

to the website’s ongoing success will continue 

to be the outstanding content you provide. To 

maximize the impact of your listings on sir.com, make 

sure you are providing high-quality interior and exterior 

photos, videos, photo captions and quotes from seller/ 

experts. Learning how to say more to prospective 

buyers with fewer and more impactful words is the key 

to our ongoing success. To help you with this, please 

refer to our style guide, which was issued last year and 

designed to help you in this endeavor.

LIFESTYLE: FARM & RANCH, GOLF, 
HISTORIC, SKI, WATERFRONT 
The content from our specialty market lifestyle 

sites will be incorporated into the new site in special 

sections. The URLS for each of the specialty sites will 

be pointed to these new dedicated landing pages on 

sir.com. As we continue to build the content for those 

areas, we will be reaching out to you with many new 

and exciting opportunities.

LOCAL PROMOTION  
We strongly encourage you to publicize the launch 

of the new sir.com in your local market and have 

supporting materials to help you do that. To 

access these materials, go to the Members’ website by 

clicking here. There you will find a complete arsenal 

of marketing support, instructions for how to promote 

the launch in your local market via PR and social 

media, a template press release and much more. As 

well, we have created a series of custom promotions 

material for your use in Rezora, Presentation Studio 

and Xpressdocs. 

“IMAGINE” VIDEO 
The launch of the new site kicked off with a one-and-a-

half minute video “Imagine,” which promotes the new 

sir.com. The debuted via our social media outlets, so 

be sure to like comment and share! Click to play.

PLAY THE VIDEOIT’S LIVE!

IMAGINE postcards

http://mx00.rezora.com/mpss/c/hQA/WxI/t.1lt/bAvws8yyTMytREZ1O-SAIQ/h0/25EWC5t2J8XrzHVa69uNg-2BV7UhRscjw7IhmsKqgI0hl991h1RffYbIHy-2BjfGECjGZlAxFemgyQydBxvTvyKdRssLEPjGAc8otetuthmXfDqjOUWVhcU6-2BHKoEE3KJHwRx74s68Y4SUz9vPD-2F2aWI5bizCwTQpdaekh9E7dJ3vALy41amt-2FeiUSwskWImhsON
http://mx00.rezora.com/mpss/c/hQA/WxI/t.1lt/bAvws8yyTMytREZ1O-SAIQ/h1/25EWC5t2J8XrzHVa69uNg-2BV7UhRscjw7IhmsKqgI0hkvcrOn1Lq3DQWoin669J8aQQr8JGRDNrQmxCIPw7Iswg-3D-3D
http://www.sir.com.
http://mx00.rezora.com/mpss/c/hQA/WxI/t.1lt/bAvws8yyTMytREZ1O-SAIQ/h3/FxCai8SjGT4CBQUCC2R-2BWnYmAOic0FpZ73R4oGs8qwHCkpHGuILPkZXFiIDDuM86SV6vcyA-2FcGrPg5aqRiMsUjCI5lyKIq7ZNLQbwjNLsUo-3D
http://www.wellcomemat.com/embed/jvm6a56bded40p2
http://mx00.rezora.com/mpss/c/hQA/WxI/t.1lt/bAvws8yyTMytREZ1O-SAIQ/h3/FxCai8SjGT4CBQUCC2R-2BWnYmAOic0FpZ73R4oGs8qwHCkpHGuILPkZXFiIDDuM86SV6vcyA-2FcGrPg5aqRiMsUjCI5lyKIq7ZNLQbwjNLsUo-3D
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LEVERAGING  
T H E  AU CT I O N  H O U S E

One of the Sotheby’s International Realty® brand’s greatest assets is its relationship with the  
Sotheby’s Auction House. Here are some examples of how the brand’s professionals are capitalizing on it… 

The private party held at the Puck Penthouses offered guests a 
preview of highlights from Sotheby's fall sales of Contemporary Art

John D. Ward presents at Realogics Sotheby’s International Realty’s 
Seattle Showroom

CONTEMPORARY ART CELEBRATED  
IN PRIVATE PENTHOUSE PARTY 
Sotheby’s, Sotheby’s International Realty, Inc. and 

J.P. Morgan Private Bank hosted a dinner and private 

viewing of highlights from Sotheby’s fall sales of 

Contemporary Art, including property from the 

collection of Mrs. Paul Mellon on September 17 at 

the home of Kay and Sandy Walker in San Francisco. 

The evening was the first public exhibition of 

highlights from the Mellon collection before the works 

traveled to Los Angeles, Hong Kong and New York. 

It also allowed network members in attendance the 

opportunity to meet new high net worth individuals 

and potential clients. 

REALOGICS SOTHEBY’S INTERNATIONAL 
REALTY HOSTS PREVIEW OF ROY & RUTH 
NUTT AUCTION 
Realogics Sotheby’s International Realty in Seattle 

hosted more than 70 of their brokers and invited guests 

on January 12 with John D. Ward, senior vice president 

head of department, silver and vertu for Sotheby’s to 

discuss the Collection of Roy and Ruth Nutt, which was 

auctioned in New York on January 24, and the Nutt 

Americana furniture and decorations, which was sold 

January 23. The preview event was held at the Seattle 

branch office of Realogics Sotheby’s International Realty 

and featured hors d’oeuvres served on silver platters, 

fine wines and a display of objects d’art. Members of the 

Nutt family were in attendance. Click here to learn more. 

AUCTION TERM OF THE MONTH
In each issue of Collections, we will highlight 
a new auction term.

appraisal | ə'prāzəl |
noun
A formal evaluation of  the fair market 
and/or insurance value of  a given 
property. Fair market value represents 
what Sotheby’s believes an item would 
bring at auction. Insurance value 
reflects what they believe it would cost 
to replace an item. Their Valuations 
department conducts appraisals by 
comparing a piece with similar, recently 
sold works, but no appraisal is definitive. 
You do not need a formal written 
appraisal in order to obtain a presale 
auction estimate.

http://blog.rsir.com/2015/01/rsir-seattle-hosts-john-d-ward-of-sothebys-for-preview-of-roy-ruth-nutt-auction/
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“Improved buyer demand at the beginning of 2015 pushed 
pending home sales in January to their highest level since 
August 2013, according to the National Association of 
Realtors®. All major regions except for the Midwest saw gains 
in activity in January.

The Pending Home Sales Index, a forward-looking indicator 
based on contract signings, climbed 1.7 percent to 104.2 in 
January from an upwardly revised 102.5 in December and is 
now 8.4 percent above January 2014 (96.1). This marks the 
fifth consecutive month of year-over-year gains with each 
month accelerating the previous month's gain.”

Pending Home Sales Rise in January to Highest 
Level in 18 Months
the national association of realtors, feb. 27

“Asking prices have risen across all regions in England, 
Scotland and Wales over the last month, reflecting 
widespread positive sentiment across the UK, the latest 
index suggests. 

However, higher prices are also tempting vendors to put their 
properties on the market and the supply of property for sale 
in London, for example, has overtaken demand, according to 
the latest index from Home.co.uk.

This is shown by a steep rise in the typical time on market 
which is currently 71 days, some 24 days longer than in 
March 2014, the report points out, although supply rises in 
other regions are much more muted.” 

Asking Prices Up Across UK Led by Scotland and 
East Anglia 
propertywire, march 12

AUCTION
CALENDAR HIGHLIGHTS

Assiniboine or Blackfoot Beaded and Fringed Hide War Shirt, Montana; 
Estimate  300,000 - 500,000; From the American Indian Art auction

NEWS VIEWS
FROM THE GLOBAL 

REAL ESTATE INDUSTRY

&

American Art
New York May 20

American Indian Art
New York May 21

Photographs
London May 23

Latin America: The Legacy of 
Abstraction
New York May 26

The Duchess Precious Objects and 
Property from the Estate of Mary, 
Duchess of Roxburghe
London May 27-28

Impressionist & Modern Art
New York May 28

Russian Pictures
London June 2

Russian Works of Art, Fabergé & Icons
London June 2

Egyptian, Classical, and Western 
Asiatic Antiquities
New York June 3

Old Master Paintings
New York June 4

mailto:Jennifer.Zimmerman@sothebysrealty.com
http://www.realtor.org/news-releases/2015/02/pending-home-sales-rise-in-january-to-highest-level-in-18-months
http://www.realtor.org/news-releases/2015/02/pending-home-sales-rise-in-january-to-highest-level-in-18-months
http://www.propertywire.com/news/europe/uk-property-asking-prices-2015031210256.html
http://www.propertywire.com/news/europe/uk-property-asking-prices-2015031210256.html

